O

Maturity Curve: How Al Is Elevating
Market Data Teams

Nadine Scott - Chief Customer Strategy Officer, TRG Screen




© TRG Screen 2026 | All rights reserved

1516

)



© TRG Screen 2026 | All rights reserved



© TRG Screen 2026 | All rights reserved



© TRG Screen 2026 | All rights reserved



© TRG Screen 2026 | All rights reserved



© TRG Screen 2026 | All rights reserved 7






Spend
Usage
Licence




Spend
Usage
Licence




Spend
Usage
Licence

© TRG Screen 2026 | All rights reserved 11



Licence

t‘%‘ ﬂ} b .
i (W
RN it
iy

© TRG Screen 2026 | All rights reserved 12



Spend
Usage
Licence

© TRG Screen 2026 | All rights reserved 13



Managing Market Data Spend Mafurity Specfrum

1 UNMANAGED

No controls, no visibility.
Consume market data
and pay for it.

No or limited oversight



Managing Market Data Spend Mafurity Specfrum

Post-consumption

L oversight adds
No conftrols, no visibility. > L
visibility. Cost
Consume market data
management,

and pay for it. _
value creation has a
ceiling.

No or limited oversight Oversight

© TRG Screen 2026 | All rights reserved



Managing Market Data Spend Mafturity Specfrum

1 omanaceo > wrorweo [ ORTIMIsED

Post-consumption

No controls, no visibility > oversight adds > controls
' ' visibility. Cost

Consume market data and expertise shape
management, -
spend decisions.

Pre-consumption

and pay for it. _
value creation has a

ceiling.

Create more value.

No or limited oversight Oversight Control

© TRG Screen 2026 | All rights reserved



Managing Market Data Spend Mafurity Specfrum

1 omanaceo > wrorweo [ ORTIMIsED [
____________________________________ |

Post-consumption

No controls, no visibility.

Consume market data
and pay for it.

No or limited oversight

© TRG Screen 2026 | All rights reserved

>

oversight adds
visibility. Cost
management,

value creation has a
ceiling.

Oversight

Pre-consumption

> controls
and expertise shape
spend decisions.
Create more value.

Control




1516 1906

© TRG Screen 2026 | All rights reserved 18



1906

1516

19

© TRG Screen 2026 | All rights reserved



1906

1516

20

© TRG Screen 2026 | All rights reserved



1906

© TRG Screen 2026 | All rights reserved 21



0
o
O~
1

1516

22

© TRG Screen 2026 | All rights reserved



0
o
O~
1

1516

23

© TRG Screen 2026 | All rights reserved



1906

1516

24

© TRG Screen 2026 | All rights reserved



1516

© TRG Screen 2026 | All rights reserved 25



© TRG Screen 2026 | Al rights reserved 26



© TRG Screen 2026 | All rights reserved

&

27



The Process of Transition - John Fisher, 2012
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The Process of Transition - John Fisher, 2012
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